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W E  W I L L  C O V E R :

▪ Why care about wild?

▪ What is FairWild?

▪ FairWild: boosting your bottom line

▪ FairWild and our brand: the Pukka Herbs and Traditional Medicinals stories

▪ How you can get involved with FairWild



Why care about wild?

Anastasiya Timoshyna
Senior Programme Coordinator – Sustainable Trade

TRAFFIC



What is TRAFFIC?

we work to ensure that trade in wild plants 
and animals is not a threat to the 
conservation of nature

the wildlife trade monitoring network



biodiversity loss and drivers

IPBES ‘Global Assessment Report on Biodiversity and Ecosystem Services’ , 2019



Wild plants in use and trade

~28,000 have well-documented 
medicinal and aromatic uses 

~3,000 species traded internationally

~ majority sourced through wild-harvest 

a resource under pressure



How threatened are medicinal plants globally?

IUCN SSC MPSG, 2018

only 7%
are assessed against 

extinction threat 
criteria

for 93%

?

of these species, the 
conservation status 

is unknown

1 in 5
of the 7% assessed 
are threatened with 

extinction in the wild



international trade in medicinal 
and aromatic plants

US$ 1.1 billion

1999

US$ 1.8 billion

2009

US$ 3 billion

2015

Increasing trade

Hong Kong SAR
USA
Germany
Japan
China

Top importers

China
India
Canada
Germany
USA

Top exporters

Data from UN Comtrade database, 2018



Trade in wild plants

▪ Millions of wild-harvesters, often in poor, 
marginalised communities

▪ Reliance on wild plants for health and income

▪ Much of trade informal, under-reported

▪ Complex regulations

▪ Decline in collectors’ numbers and the loss of 
traditional knowledge and practices 

▪ Consumers in ignorance about wild plant ingredients 
(or their sustainability)

people



species important in trade, wild-harvested, susceptible to 
harvesting pressure and/or that are in supply chains
problematic for social inequality of trading practices

The wild dozen

Frankincense

Shea butter

Jatamansi

Gum Arabic

Goldenseal

Candelilla

Pygeum

Argan oil

Baobab

Devil’s claw

Liquorice

Juniper



Wild plants trade: why act now?

• Increased use of herbal remedies for treatments around 
the world (COVID-19), but how sustainable?

• Disruptions in trade chains and concerns around long-
term supply stability

• Increasing consumer interest in products origin, impacts 
on health, and sustainability

• ‘Biodiversity momentum’ as governments negotiate post-
2020 Global Biodiversity Framework



What is the role of companies in meeting biodiversity 
conservation ambition?

▪ Commitment to reducing threats to species and 
landscapes: through sustainable wild plant sourcing

▪ Commitment to ensure equitable benefit-sharing from 
sustainable wild sourcing 

▪ Developing and linking wild sourcing targets at company 
level to global biodiversity targets



WHAT IS FAIRWILD?

Bryony Morgan, Executive Officer
FairWild Foundation



▪ Sustainability standard with 3rd party 
audited certification for wild 
harvested plant ingredients

▪ Combines fair trade principles with 
ecological sustainability

F A I R W I L D



“
”

to enable the transformation of resource management 
and business practices to be ecologically, socially and 
economically sustainable throughout the supply chain
of wild-collected products

O U R  M I S S I O N



▪ Manage the FairWild Standard

▪ Oversee certification of wild plant 
ingredients against the FairWild Standard

▪ Regulate use of the FairWild label on 
finished products

▪ Connect current and potential FairWild 
participating businesses

O U R  W O R K



• Based on compliance of wild collection operations with 
FairWild performance indicators

• Requires annual on-site audit by third-party control body

• Continuous improvement approach

• Minimum criteria and increasing total score over five years

• Distinction between low, medium and high risk species

P

F A I R W I L D  C E R T I F I C A T I O N :     
t h e  m a i n  f e a t u r e s



F A I R W I L D  P R I N C I P L E S     
f o r  w i l d  c o l l e c t i o n  o p e r a t i o n s  a n d  b u y e r s

Wild collection and conservation

• Maintaining wild plant resources

• Preventing negative environmental impacts

Legal and ethical requirements

• Complying with laws, regulations, and agreements

• Respecting customary rights and benefit sharing

Management, traceability, business

• Applying responsible management practices

• Applying responsible business practices

Social and fair trade requirements

• Promoting fair contractual relationships between 
operators and collectors

• Limiting participation of children in wild collection 
activities

• Ensuring benefits for collectors and their communities

• Ensuring fair working conditions for all workers of 
FairWild operations

For buyers of wild collected products

• Promoting FairWild buyer commitment



H O W  B R A N D S  U S E  F A I R W I L D     
a  F a i r W i l d  t r a d e  c h a i n

Certification Body

FairWild certified collection 
operation

Foundation

FairWild registered processors 
and traders

Supervision and data exchange

FairWild registered brand 
(licensee)

Registration
Audit and 

certification

FairWild Standard FairWild Trading Rules and Labeling Rules



FAIRWILD: BOOSTING YOUR BOTTOM 
LINE

Emily King, Business Engagement Officer
FairWild Foundation



▪ Legal harvesting

▪ SDGs

▪ Business certification, e.g. B Corp

▪ A future ready supply chain

▪ Tap into a growing market

▪ Unique communications potential

F A I R W I L D  &  Y O U R  B U S I N E S S



L E G A L  H A R V E S T I N G

▪ Demonstrated compliance with national and local laws

▪ Helps to demonstrate compliance with:

▪ CITES

▪ Nagoya Protocol

▪ Management, harvested and exported in accordance 
with traditional/customary use rights



S D G s



S D G s

▪ Sustainable use

▪ Protection of habitats

▪ Promotes fair and equitable benefit 
sharing

▪ Sustainable management of natural 
resources

▪ Encourage companies to adopt 
sustainable practices

▪ Empower and promote economic 
inclusion of all

▪ Income growth of lowest earners

▪ Safe and secure working environments

▪ Address child labour

▪ Women’s full participation and equal 
opportunities for leadership

▪ Equal rights to economic resources

▪ Access to natural resources



W H O L E  B U S I N E S S  C E R T I F I C A T I O N
B  C O R P

Demonstrates social and environmental 
performance

Questions

▪ Social or environmental screening of 
suppliers

▪ Third party certifications related to 
social and environmental performance



F U T U R E  R E A D Y  S U P P L Y  
C H A I N

▪ Potential for deep relationship with suppliers and 
collection operations

▪ Scope to influence quality of product

▪ Plan for the future:

▪ Long term management plans

▪ Sustainable harvesting

▪ Open communication 



T A P  I N T O  A  G R O W I N G  M A R K E T

▪ 2017 survey by Unilever: 

▪ 33% of consumers buy from brands they believe 
are doing social/environmental good

▪ 21% would actively choose brands if 
sustainability credentials were clearer on 
packaging

▪ 2019 survey by GlobeScan: 

▪ 67% of respondents said their brand loyalty was 
motivated by desire to see some form of positive 
impact in the world

https://www.unilever.com/news/press-releases/2017/report-shows-a-third-of-consumers-prefer-sustainable-brands.html
https://globescan.com/wp-content/uploads/2019/09/Healthy_Sustainable_Living_2019_GlobeScan_Highlights.pdf


T A P  I N T O  A  G R O W I N G  M A R K E T

▪ 2020 survey by Accenture: 

▪ 45% of consumers said they are making more sustainable 
choices when shopping since Covid-19 and will likely 
continue to do so

FairWild labelling = clear demonstration of
sustainability commitments to 
consumers

https://newsroom.accenture.com/news/covid-19-increasing-consumers-focus-on-ethical-consumption-accenture-survey-finds.htm


U N I Q U E  C O M M U N I C A T I O N S

FairWild ingredients come from certification operations with human stories to tell 
and about the wild places they originate from



U N I Q U E  C O M M U N I C A T I O N S

FairWild certification can also confer benefits on animal species as well. Talk about 
how your products help to protect megafauna

Currently certified ingredients Potentially certified ingredients



D O N ’ T  T A K E  O U R  W O R D  F O R  I T !

“FairWild certification is not a fad; it is a trend.”

Mark Blumenthal, American Botanical Council



D O N ’ T  T A K E  O U R  W O R D  F O R  I T !

“With FairWild, the wildcrafters we work with in India are able to 
harvest sustainably without compromising their livelihood.”

Kevin Casey, CEO, Banyan Botanicals

“FairWild certification gives us assurance that both sustainability 
and social needs have been taken into account when selecting wild 
plant materials for use in our organic health and beauty products. 
Displaying the FairWild logo on pack and in communications 
demonstrates our commitment to ethical sourcing, and highlights to 
citizens that wild materials are used, driving awareness of this 
important sustainability issue.” 

Lou Green, Head of Ethics & Sustainability, Neal’s Yard Remedies



D O N ’ T  T A K E  O U R  W O R D  F O R  I T !
“Thanks to FairWild’s high ethical standards, we commit to a healthier and 
better planet, a "must" for consumers (and for us as entrepreneurs and 
global citizens!), now more than ever. We are proud to participate in 
FairWild actions for sustainable wild-plant collection, hand in hand with our 
remarkable baobab fruit supplier and her local communities of harvesters.”

Audrey Dauvet, Co-founder, Baobabes SAS

“We can be sure that this ingredient is harvested in an ecologically 
responsible and sustainable manner. Just as important, we also like 
that it offers important and steady fair-wage employment for the 
rural harvesters, three quarters of whom are women, who use the 
income to feed and support their households and which helps to 
preserve wealth locally.” 

Sylvie Chantecaille, Founder, Chantecaille



FAIRWILD AND OUR BRAND: THE 
PUKKA HERBS STORY

Sebastian Pole, Co-founder & Master Herbsmith
Pukka Herbs



10/06/2020

Origin: from Hindi pakka

meaning authentic.

Adjective: excellent, proper,

genuine or delicious.



Plants are the source of all life, health & wealth



conservation
through

commerce?





Licorice BibhitakiElderflower



Elderflower
Sambucus nigra



Elderberry & flower

Flavonoids

Cyanogenic 
Glucosides 

High levels 
of natural 

Vit. C
Triterpenes

Phenols

Volatile 
Oils

Essential 
Oils

Tannins

Active 
Constituents

Anthocyanins

Chest infection

Protection from 
Viral invasion

Sore throat 

Inhibition of virus replication of 12 flu viruses



Konjic: a FairWild collection area in Bosnia



Elder: pioneer species reclaiming land abandoned in the war

Elderflower…



FairWild collectors harvesting elderflower



The FairWild team



“In the end we will conserve only what we love. 
We will love only what we understand. 

We will understand only what we are taught.” 
Baba Dioum



Can we make it our business 
to be part of the solution?



Overview: setting and achieving our Science Based carbon targets
2030 ambition: to be carbon positive from crop to crop + build climate change resilience across our 

value chain

Articulate the business case
Measure baseline & identify 

material issues
Set targets & build capacity 

/ awareness
Pilot projects, review 

impact & scale

Crop to cup carbon 
analysis

Net positive 
impact
by 2030

Offset 
remaining 
carbon +

Partnerships & 
collaboration 

will be key

https://www.wearedonation.com/businesses/pukka-herbs/


We can’t make healing herbs on a sick planet.

2017/2018&2019 were the hottest 
year for thousands of years.  Even 
climate scientists are shocked.

For agriculture this will mean: more 
flooding, more drought, more pests & wild 
weather.  All this could mean our suppliers 
find it difficult to grow enough quality herbs, 
on time and risks of price increases.  
Eg Vanilla: 2 years of hurricane damage & 
global price rises

Key business issue: security of supply

FairWild ensures you are 
protecting biodiversity 
and social equality with 
every wild ingredient you 
sell.

https://www.theguardian.com/environment/2018/jan/18/2017-was-the-hottest-year-on-record-without-el-nino-boost
http://www.theguardian.com/environment/climate-consensus-97-per-cent/2016/mar/21/current-record-shattering-temperatures-are-shocking-to-even-climate-scientists?CMP=share_btn_fb


FAIRWILD AND OUR BRAND: THE 
TRADITIONAL MEDICINALS STORY

Katie Huggins, Vice President of Technical Services 
Traditional Medicinals



A Botanical Wellness Company

Tea Tinctures Capsules Lozenges



Rosemary Gladstar
4th Generation 

Herbalist

Drake Sadler
Community Organizer

Founded In 1974 To Change Lives With 
The Power Of Plants



Traditional Medicinals 
and FairWild

50+% of the botanicals we use are 
wild collected

TM is dedicated to being a brand 
that is good for people and planet

We conducted a joint test 
implementation in 2007 Fair Wild 
and ISSC-MAP at two sites, 
Kazakhstan and the Russian 
Federation

Ongoing partnership in multiple 
collection communities



Quality Assurance  - Supporting Pharmacopoeial
Quality

Confirmation of identity:  Starting with the resource assessment – what species 
are there? 

Documented implementation of Good Agricultural and Collection Practices 

Documented procedures and processes support the requirements of current 
Good Manufacturing Practices.



Supply Chain – Assurance of Stable Supply

Established Partnerships from producer to first buyer and beyond. 

Early knowledge of supply issues and an opportunity for collaborative problem 
solving.

Development of a supply network, with the ability to leverage known, capable 
producers to spread risk. 



Sustainability Reporting 

B CORP certification is growing in consumer recognition and acceptance

According to B Corp:

66% of consumers will pay more for sustainable brands

86% of employees believe it is important to work for a responsible 

Sourcing FairWild certified ingredients has a positive impact on sustainability 
scores. 

Annual sustainability reporting is becoming more of a requirement for responsible 
businesses, FairWild adds to the story. 



Marketing - Consumer Communications

From Wilderness to Wellness appeared on 

NYTimes.com

Access:  Quick access to a compelling story and

location, access to the actual people who collect

the herbs

Origin stories: Consumers want to know where

their food, medicine, cosmetics come from 

Transparency  -- Radical transparency, all the 

way to the source



Thinking Ahead

Innovation:  We are relying on our best suppliers for innovative ingredients

Adding additional FairWild certified ingredients is relatively easy for established 
suppliers. 

Established suppliers understand how to work with the supply chain.

Transparency and traceability will only become more important



GETTING INVOLVED



Currently have 25 different FairWild certified ingredients

fairwild.org/certified-ingredients

U S E  F A I R W I L D  I N G R E D I E N T S

Including:

▪ Frankincense and Myrrh

▪ Rosehip

▪ Baobab

▪ Liquorice

▪ Balsam of Peru

▪ Elderflower

▪ Juniper

▪ Haritaki and Bibhitaki

▪ St. John’s Wort

▪ Hawthorn

https://www.fairwild.org/certified-ingredients


Work with your current suppliers towards implementing 
the FairWild Standard and achieving certification

C E R T I F Y  Y O U R  S U P P L Y  
C H A I N

▪ Review which ingredients are wild sourced

▪ Pick a key ingredient or supplier

▪ Get in touch to discuss applying for an audit!



A campaign to promote FairWild and the responsible
use of wild ingredients to consumers (and companies)

OBJECTIVES
• Raise awareness of wild plants and their use amongst consumers

• Promote FairWild certification as a conservation standard

• Encourage other organisations to join the Standard

• Engage media in discussing sustainability for wild plant ingredients

F A I R W I L D  W E E K :  
2 2 - 2 6  J u n e  2 0 2 0



Support the work of the FairWild Foundation and our 
mission of fair and sustainable wild collection and 
trade.

fairwild.org/donate

B E C O M E  A  F R I E N D  O F  
F A I R W I L D

https://www.fairwild.org/donate


Tell a colleague or someone in your network about 
FairWild and start a conversation!

R E F E R  A  ( B U S I N E S S )  
F R I E N D



▪ Ingredients and supply chain review

▪ Share the webinar recording

▪ Get in touch to register or certify!

▪ Find out more on the FairWild website

▪ fairwild.org

N E X T  S T E P S



Platinum (EUR 5,000 +)

Martin Bauer GmbH & Co. KG, Germany

Pukka Herbs Ltd., UK

Nuherbs Co., USA

AHPA Foundation for Education and 
Research on Botanicals (the AHPA-ERB 
Foundation)

Gold (EUR 2,500 - 5,000)

Traditional Medicinals Inc., USA

IUCN-US

Neal’s Yard Remedies

Silver (EUR 500 – 2,500)

Poethique, USA

Bronze (EUR 100 – 500)

Grow Fragrance, USA

Kündig Group, Switzerland

THANK YOU TO OUR FRIENDS
We thank those that provided financial support to the FairWild Foundation in 2019



THANK YOU!

A fair deal for people and wild collected 
plants involves us all!

www.fairwild.org

secretariat@fairwild.org

c/o TRAFFIC, David Attenborough Building 

Cambridge, U.K.

http://www.fairwild.org/

